
Optimize the customer 
experience for better business 
outcomes

Customer
Experience
Tracking

The Fuel Cycle approach

Businesses often struggle to identify the specific brand touchpoints in their customer experience 
that are causing frustration or dissatisfaction among their customers, leading to decreased 
customer loyalty and lost revenue. A top-of-the-line solution helps measure the performance of 
these touchpoints and take steps to improve them.

Fuel Cycle’s approach to Customer Experience Tracking is designed to optimize specific brand 
touchpoints or stages of the customer journey. This works by regularly gathering feedback from 
individual customers on their brand experiences and tracking performance across key attitudes & 
behaviors. This approach helps to provide actionable intelligence on what to change to significantly 
impact business outcomes and shows how performance is changing over time. It also includes 
continuous fielding with weekly pulses, automated dashboarding, and advanced analytics to 
understand customers’ needs as quickly as possible.

Determine strengths and weaknesses
Analysis of different brand interactions or stages to determine potential areas of focus.

Continuous monitoring
Continuous fielding with weekly pulses allows businesses to monitor the customer 
experience in real-time and respond quickly to changing customer needs.

Robust reporting
Cross-stage analysis and advanced analytics at Fuel Cycle ensure businesses understand 
their customers’ needs as quickly as possible. This eliminates the issue of sifting through 
large amounts of data and enables businesses to act quicker than ever.

How you benefit
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Touchpoint overview
Identification of which touchpoints matter, finding the key metrics of your choice, and 
seeing how they perform across the entire customer journey.

Metrics over time
Tracking of performance on a weekly, quarterly, and monthly cadence to understand the 
flow of the customer experience throughout time.

Touchpoint optimization
Understanding how to improve the typical flow of the customer touchpoint journey by 
measuring satisfaction and timing to help create the optimal journey for customers.large 
amounts of data and enables businesses to act quicker than ever.

Insights Captured

Out of the box with Fuel Cycle

Fuel Cycle works with your team to 
understand the landscape of your current 
customer experiences. We zero in on each 
touchpoint in your journey and identify key 
metrics and potential drivers. Our software-
driven analysis tools help you understand 
your customer experience from several 
aspects.

Conclusion

Fuel Cycle’s approach to Customer Experience Tracking is a methodology designed to optimize 
customer interactions across specific brand touchpoints or stages of the customer journey. The 
approach provides businesses with several benefits, including identifying strengths and weaknesses, 
continuous monitoring, and robust reporting.

The methodology also captures several key insights, including touchpoint overview, individual 
touchpoint deep dive, metrics over time, and touchpoint optimization. Overall, this methodology is a 
valuable tool for businesses looking to improve their customer experience and drive better business 
outcomes.


